
Social Networking for Clubs, Hotels & Resorts 
 

Technology and marketing initiatives are moving at a rapid pace to “gel” today’s online 
social world. The fastest growing applications on the Internet are social networking sites 
such as Facebook, Twitter, YouTube and LinkedIn. Social networking is the act of building 
communities through the Internet. It can be a way to connect personally with family, 
friends, and colleagues as well as those who share your interests.  

As you may know, social networking establishes linked Internet communities that help 
people meet others. Here is how it works. You join a social network and invite people you 
know to join as well. Those people invite their contacts to join, who in turn invite their 
contacts to join, and the process repeats. Individuals can make contact with others through 
anyone they have a connection with as well as the people that person has a connection to, 
and so on. 

Today, social networking is very hot, representing a new low-cost option for engaging 
customers/members with greater impact. However, simply having a Facebook account isn’t 
enough, and if you attempt to promote your property to others incorrectly, you could be 
identified as a “spammer.” 

If you aren’t truly engaging your customers, or potential customers, through blogging, 
instant messaging, or Twittering on other social networks, you may be losing revenue. 
Customers want to know what you believe about your services, your food, and your 
property. Provide the right information and they will respond! 

Effectively tapping in to the social networking opportunities is no easy feet and will involve 
multiple components, starting with a well designed campaign to market online. Additionaly, 
keep in mind consumers are constantly challenged with useless ads online, which can 
discourage them, and social websites have specific policies on spamming. As such, a 
successful campaign will include a combination of valuable content and marketing at a 
moderate rate of recurrence. 

Building brand presence is a key feature of these applications. You can become more 
interactive with your customers giving them a deeper connection with your property. 
Additional efforts, other than just posting ads, news or promotions will be required for long-
term success. Connect your members/customers with facts, photos, video, and stories of 
your property that will get people interested. Frequent updates will attract people to want to 
see what is new. 

To accomplishe this, you will need staff that understands marketing, hospitality, as well as 
your property's goals and business plan. Requirements include excellent communication 
skills and someone who is completely engaged in the social site. Some of the primary 
responsibilities involved are to collect and communicate information and messages 
constantly, create entities on social networking sites for your company identity and manage 
those sites as well as check daily for talk on the Internet about your property and for new 
members. This may be assigned to a communications coordinator or director of marketing. 
However, you may need to create a new position or consider outsourcing as an alternative. 
For many properties, it just makes economic sense to outsource this job. Timing is 
everything, and the learning curve is steep.  

If you’re not using social networking for marketing, your property will fall behind the curve 
by 2010. Hotels like the Mandarin Oriental Miami are already proving that it works with 
regular chef updates. 



Word of mouth advertising has been the most successful way to promote. Word of mouth 
power and speed has increased with online social networks.  You can cultivate professional 
communities, increase event attendance, grow business and improve communications 
among members, guests and staff. 

FaceBook has over 300 million readers, more women than men. The majority of these 
users, 80%, are under 30 years old and half of all FaceBook users are located in the U.S., 
Great Britain and Canada. LinkedIn has over 26 million readers, with the average age being 
41. Men make up 64% of the audience. Twitter has 3 million readers, two-thirds of whom 
are men 18 to 34 years old. 

Twitter is a micro-blogging service that enables users to send and read messages known as 
“tweets.” Tweets are text-based posts of up to 140 characters displayed on the author’s 
profile page and delivered to subscribers also known as followers. Need a  second opinion or 
new perspective, with twitter, it’s only a message away. If you have many followers this can 
be a great source of collective intellect that can provide immediate insight into your inquiry.  

Twitter allows anyone to become a news reporter and has been the fastest resource for 
immediate news. It can also be used to steer traffic to your websites. As long as you post 
useful information with valuable links, others may help to spread them by “re-tweeting.” 
You also can set up impromptu meetings.  

Additionally, Twitter can be used as your Intranet that connects employees to one another. 
You can use it to notify members and guests of any new products or services or as a way to 
promote special offers and incentives. If you need to update your audience about an 
upcoming event, send a quick update prior to as well as the day of your event. Do a quick 
search for keywords related to your property or services on Twitter Search and then follow 
the users.  

As social networking continues to boom, cellular companies are preparing for the next big 
application. This application will let users broadcast their  locations to friends.  iPhone users already 
have GPS tracking built in with applications supporting locator technology. This feature will change how 
social networking identifies popular venues, events and places we visit.  

Some may  think  of  this  as  invasion  of  privacy;  however  this  is  excellent  way  to  keep  friends  and 
professionals  in  touch.  Imagine checking  the  locator  template of your city and  state along with every 
popular venue mapped out. Now with your personal contacts  identified, you can search  the  town  for 
who is where. They can look you up and locate where you are and perhaps others in your circle who are 
also in the area. This will change how we conduct our lives. 

Last, I would like to open the window of the not too distant future and describe what social networking 
looks  like  in  a  couple  of  years.  If  you  are  familiar with  Yoville,  one  of  the  largest  virtual worlds  on 
FaceBook then you know where I am going with this. 



Virtual worlds on FaceBook, may seem  like  fun and games now but  these applications are setting  the 
foundation  for the new  look and  feel  for all social networking sites. One day,  instead of emoticons or 
cartoon looking buildings, furniture, places and people, we will use scanned images of real pictures. 

Now,  the  social  community of online networking  just  got more  realistic  and  interesting.  If  you  could 
create a virtual country club, hotel or resort and fill the lobby with furniture similar to what you actually 
have  this would make  the members  truly  feel  like  they  are  at  your  property.  Now,  imagine  you’re 
walking in the lobby of your virtual resort and you notice someone walking by, you can say hi to them as 
if you were physically there. You could take virtual tours of the rooms, dining and spa locations with real 
photos, video and audio to stimulate the senses.  

There are many values behind making a virtual world part of your  social network,  such as brand and 
image recognition. If a person is walking in virtual Las Vegas, they would be able to see each and every 
virtual  property.  Perhaps  walk  in  and  purchase  a  real  item  in  a  virtual  mock‐up  of  your  actual 
establishment.  

Currently, Yoville and Farmville are virtual worlds created for entertainment on FaceBook. However, the 
next versions could be clubville, hotelville or resortville with realistic attributes and business functions 
that permit business transactions to take place virtually and spill over into the real world. 

The effects of  social networking are expanding at  such as  rapid  rate,  the  last  time we  saw  this much 
growth this fast was in the early 90’s when the Internet took off with Prodigy and later America Online. 
This  is  truly a  revolutionary change  in how we do business and FaceBook and Twitter are  the  leaders 
with millions of users being added monthly. To be on  the upside of  the  revolution and  capture your 
property’s share of these users and potential business, begin planning and executing social networking 
strategies today! 
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